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Research sample overview

Report insights are fueled by Sermo’s proprietary RealTime technology, used to survey n=499 Physicians 

in Europe and North America to participate in a 10-minute quantitative online survey. 

COUNTRY SAMPLE

Canada 73

Germany 73

Spain 76

France 63

United Kingdom 64

Italy 75

United States 75

TOTAL 499

SPECIALTY GROUP SAMPLE 

Neurology 57

Cardiology 55

Psychiatry 54

Oncology 55

Internal Medicine 54

Pulmonology/Respiratory Medicine 48

Obstetrics & Gynecology 45

Endocrinology 42

APPs 48

Diabetology 10

Gastroenterology 5

Obstetrics & Gynecology - Obstetrics 5

Intensive Care / Critical Care Medicine 3

Geriatric Medicine 2

Hospital Medicine 2

Rheumatology 2

Radiology 3

Others 9

TOTAL 499
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Sermo’s “do THIS, not THAT” tips for enhancing medical education strategies 

Do THIS Not THAT

Keep it short ⅹ Stick to text-heavy scientific explanations

Foster community & dialogue ⅹ Treat medical education as a one-way conversation

Connect with HCPs throughout the year – from unmet to met 

needs
ⅹ Gain feedback 1x/year

Prioritize sharing your medical congress & publication updates 

on-demand ​

ⅹ Assume physicians are all at the Congress!​

Meet physicians where they are (on their phone, like us!) ​ ⅹ Prioritize in-person connections

Personalize outreach based on physician preferences and 

practice needs ​
ⅹ Send generic, one-size-fits-all content 

Be real! Show HCPs true clinical applications
ⅹ Focus on simple cases that don’t reflect our experience in 

practice

Use the buzzwords that capture physicians’ attention
ⅹ Rely on generic phrases or overly technical jargon that fails to 

resonate

Always be forward-looking to show innovation​ ⅹ Focus on the here-and-now​​
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57% of physicians seek educational content from Medical Affairs 

teams on a monthly or weekly basis

Q: How often do you seek educational content from Medical Affairs teams? 

3%

6%

9%

10%

11%

14%

21%

26%

Annually

Never

Daily

Bi-weekly

Quarterly

Rarely

Weekly

Monthly

Source: RealTime HCP Sentiment 16 study, February 2025. N=499 physicians in North America, EU4 & UK
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Physicians prefer to receive educational updates monthly or weekly as well (53%)

Q: How frequently would you prefer to receive educational updates from Medical Affairs?

53% 

Monthly -

Weekly

6%

17%

18%

24%

29%

Monthly

Weekly

Quarterly

Bi-weekly

Daily

Annually

Do THIS: Allow HCPs to personalize how often they hear from you to best meet their educational needs and preferences

Source: RealTime HCP Sentiment 16 study, February 2025. N=499 physicians in North America, EU4 & UK
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Email & in-person meetings are physicians’ preferred methods for receiving 

educational content from Medical Affairs

Q: What are your preferred methods for receiving educational content from Medical Affairs?

16%

20%

27%

34%

36%

43%

46%

59%

HCP portal from pharma manufacturer

Digital third-party platforms

Printed materials

Scientific symposia/conferences

Publications

Webinars/virtual events

In-person meetings

Email

Source: RealTime HCP Sentiment 16 study, February 2025. N=499 physicians in North America, EU4 & UK
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The top three most authoritative sources of educational content are 

publications, scientific conferences and in-person meetings

Q: Which of the following sources of educational content do you feel are the most authoritative?

49%

55%

58%

In-person meetings

Scientific symposia/conferences

Publications

Source: RealTime HCP Sentiment 16 study, February 2025. N=499 physicians in North America, EU4 & UK
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Short form text & video are physicians preferred formats when receiving 

educational information

Q: Rank the top three formats you prefer when receiving educational information from Medical Affairs.

10%

15%

16%

17%

26%

27%

28%

34%

36%

58%

Interactive content (e.g. quizzes, live chat)

Virtual reality

Podcasts

Online workshops

Long-form, detailed text reports

Long-form video

Infographics

In-person workshops

Short form video

Short form, plain-text summaries

Only 26% want long 

form, detailed reports

Do THIS: Keep it short and link out to longer-form content that physicians can dive into when they have time

Source: RealTime HCP Sentiment 16 study, February 2025. N=499 physicians in North America, EU4 & UK
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When engaging with a new piece of clinical information, 

physicians prefer short form summaries

Q: When initially engaging with a new piece of clinical information, what is your 

preferred depth of content?

8%

45%

47%

In-depth analysis (detailed, comprehensive reports)

Medium-depth content (combination of summary
and key insights)

Short-form summaries (overview of key points)

Source: RealTime HCP Sentiment 16 study, February 2025. N=499 physicians in North America, EU4 & UK
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Clinical trial results & treatment guidelines are the most valued educational 

topics from Medical Affairs among physicians – and they want more!

Q: Which of the following types of educational topics from Medical 

Affairs do you find most valuable to your day-to-day practice?

1%

4%

4%

5%

5%

6%

6%

12%

12%

18%

23%

27%

30%

35%

51%

60%

Biomarkers

Regulatory changes

Personalized medicine

Disease-state information

Pharmacovigilance

Diagnostic tools

Patient case studies

Mechanism of action

Patient management

Innovative technologies

Real-world evidence

Treatment efficacy data

Emerging therapies

Peer reviewed studies

Treatment guidelines

Clinical trial results

Q: Which of the following types of educational topics would you want to receive 

more education about from Medical Affairs to support your day-to-day practice?

1%

1%

1%

1%

2%

2%

2%

3%

4%

5%

6%

8%

11%

12%

19%

21%

Regulatory changes

Biomarkers

Disease-state information

Pharmacovigilance

Personalized medicine

Diagnostic tools

Patient case studies

Mechanism of action

Patient management

Treatment efficacy data

Innovative technologies

Peer reviewed studies

Real-world evidence

Emerging therapies

Treatment guidelines

Clinical trial results

Source: RealTime HCP Sentiment 16 study, February 2025. N=499 physicians in North America, EU4 & UK
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44% of physicians would like to see 2-4 educational pieces of content on a 

particular clinical topic before implementing it into their practice

Q: How many pieces of educational content would you like to see on a particular clinical topic before you feel well-versed enough to 

implement it into your practice?

8%

22%

26%

44%

6+

Up to 2

4 - 6

2 - 4

Source: RealTime HCP Sentiment 16 study, February 2025. N=499 physicians in North America, EU4 & UK
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Q: How satisfied are you with the quality of the educational materials you 

currently receive?

5%

35%

54%

6%

Very
satisfied

Satisfied

Neutral

Dissatisfied

Very
dissatisfied

Only 40% feel that Medical Affairs is very/extremely effective in personalizing 

educational content

Q: How effective do you think medical affairs is in personalizing 

educational content to your specific clinical area or patient populations?

22%

36%

31%

9%
Extremely
effective

Very effective

Effective

Somewhat
effective

Not at all
effective

Room for 

Improvement to better 

personalize 

educational content

Room for 

improvement!

1/3rd feel “neutral” 

40% think very / 

extremely effective 60% are very 

satisfied / satisfied

Source: RealTime HCP Sentiment 16 study, February 2025. N=499 physicians in North America, EU4 & UK
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Personalization of education is important to busy physicians 

Q: On a scale of 1 to 5, how important is it for educational content to be personalized to your specific clinical area or pat ient population?

1%

14%

24%

39%

22%

Not at all important Somewhat important Important Very important Extremely important

85%
Important – Very important

Source: RealTime HCP Sentiment 16 study, February 2025. N=499 physicians in North America, EU4 & UK

Do THIS: Personalize content based on each physicians’ specific clinical area or patient 

population to ensure you don’t add to the “white noise” of information they receive
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74% of physicians think that educational content should be specialized to 

different levels of training 

Q: Do you feel that educational content should be specialized to different levels of training (e.g., 

physician vs. advanced practice providers, or primary care vs. specialists)?

74%

13%

13%

Yes

Maybe

No

Source: RealTime HCP Sentiment 16 study, February 2025. N=499 physicians in North America, EU4 & UK
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Half of physicians are very/satisfied with the availability of educational materials 

they’re currently receiving from Medical Affairs

Q: How satisfied are you with the availability of on-demand educational 

content from Medical Affairs?

8%

40%

42%

9%
Very satisfied

Somewhat
satisfied

Satisfied

Dissatisfied

Very dissatisfied

51% 

Very Satisfied 

– Satisfied

Source: RealTime HCP Sentiment 16 study, February 2025. N=499 physicians in North America, EU4 & UK
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Lack of time is physicians’ major barrier to accessing educational medical 

content, followed by the overwhelming amount of information available

Q: What are top three barriers you face to accessing educational medical content from Medical Affairs?

5%

16%

16%

21%

32%

34%

46%

50%

78%

Language/translation issues

Technical issues (platforms, apps)

Lack of interest

Content complexity

Content formats are not engaging enough

Lack of accreditation on content

Difficulty finding relevant content

Overwhelming amount of content

Lack of time

Source: RealTime HCP Sentiment 16 study, February 2025. N=499 physicians in North America, EU4 & UK
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Physicians attend an average of 2.5 congresses a year, and they prefer to 

attend in person when possible

Q: How many medical congresses have you attended in the last year?

10%

48%

30%

12%

0

0.1 to 2

2.1 to 4

4+

Q: How do you prefer to attend medical congresses/events?

61%

24%

15%

In person

Hybrid

Virtual

Do THIS: Provide your congress materials on-demand for those who can’t join in person 

Source: RealTime HCP Sentiment 16 study, February 2025. N=499 physicians in North America, EU4 & UK
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Publications, sales representatives and MSLs are physicians’ top 3 

sources to learn about new product launches

Q: How do you primarily learn about new product launches?

12%

18%

23%

Medical Science Liaisons (MSLs)

Sales representatives from pharmaceutical companies

Publications (e.g., medical journals, news articles)

Source: RealTime HCP Sentiment 16 study, February 2025. N=499 physicians in North America, EU4 & UK
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Thank you!
To learn how you can leverage Sermo’s 

global community of 1M+ HCPs to support 

your healthcare insights and engagement 

strategy, email us at business@sermo.com 

For more HCP insights visit: 

sermo.com/business/hcp-sentiment-study-series 

mailto:business@sermo.com
https://www.sermo.com/business/hcp-sentiment-study-series/
https://www.sermo.com/business/hcp-sentiment-study-series/
https://www.sermo.com/business/hcp-sentiment-study-series/
https://www.sermo.com/business/hcp-sentiment-study-series/
https://www.sermo.com/business/hcp-sentiment-study-series/
https://www.sermo.com/business/hcp-sentiment-study-series/
https://www.sermo.com/business/hcp-sentiment-study-series/
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